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Successfully Use of Marketing Techniques in Promotion of Jamuna Bank Limited
Executive Summery

This report 1s an individual assignment as a part of the intemship programme under the
22 4 cumriculum of East West University. The primary objective of this report is to know
How this Jamuna Bank limited is promoting their products to the customers. I have
orepared this report on the basis of my three months practical experience at Jamuna Bank
Limited. The internship programme helped me to learn about the current situation of a
“inancial institution. I have also implemented my theoretical knowledge into practical and

realistic work environment.

Banks play a vital role in the economy of the country. Countries’ development greatly
depends on the activities of the bank. Commercial Banks take deposit and give away
loans. These banks help in savings. Savings create investment. Finally the commercial
Banks play a significant role in import of country through opening of bank L/Cs. These
assist to earn foreign currency by helping the exporters in export. The bank provides the
customers with the safety, liquidity and profitability by means of different savings media
offering different degrees of a mix of liquidity return and safety of savings. The saving
banks use as their key of business. They invest the savings in higher degree of return and

maximize their profit in business.

This 1s a descriptive research designed to evaluate the promotional strategy of Jamuna
Bank Limited based on observed facts and figures. This Bank is registered by the central
bank; Bangladesh Bank. It follows the rules and regulations prescribed by the Bangladesh
Bank. The functions of the bank cover a wide range of banking and functional activities

to individuals, firms, corporate bodies and other multinational agencies.
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INTRODUCTION
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Successfully Use of Marketing Techniques in Promotion of Januna Bank Limited
1. Introduction

Jzamuna Bank is now running 9th years of its successful operation. It recognizes the
support of all valued customers, well-wishers and partners which has enabled us to reach
21 this stage. They believe that like previous years they will be with the customers to give

the opportunity to serve them in coming years.

Jamuna Bank 1s highly capitalized new generation Bank started its operation with an
authorized capital. JBL is managed by highly professional people. It takes the all types of
banking transactions to support the development of trade and commerce in the country.
The Bank gives special emphasis on export, import, Trade Finance, SME Finance, Retail
Credit and finance to women. The corporate culture of Jamuna Bank Limited is created
oy it’s employees. They always ready to give the prompt and flexible services to the
customers. The main strategies of his bank are to rise up paid up capital and reserve fund
up to t.4000.001llion by June 2011 it is strive for customer satisfaction through quality
control and delivery of timely services. This bank always keeps a good relation with the
customers to increase a direct contact. The organizational structure and corporate
govermnance of Jamuna Bank Limited reflect the determination to establish, sustain, and
increase 1ts strength for a strong base as a customer-oriented bank with a transparent

management.
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Swocesrnl s Use of Marketing Techniques in Promotion of Jamuna Bank Limited
11 Owem of the Report

e m=mom s prepared to fulfill the partial requirement of Bus 499, Internship. On the
mems oF 40nl 2010, myv supervisor, Sayeed Alam is assigned me to prepare a report on

oo E%e marketing techniques that strategies success of Jamuna Bank Limited.

L2 Ofgectve:
s Broad Objective: Apart from fulfilling the course requirement BUS 499, T am
sracucing this report to learn and know in detail about the advertising strategies
»5ich the Jamuna Bank takes as their promotional methods.
« Specific Objective: Specifically 1 am preparing this report to find out the
moornance of different factors by which this bank can advertise their products in
this competitive market to the customers. This paper aims to highlight the

importance and influence of the various factors of advertising strategies.

1.3 Scope of the report:
= = m=oo | have covered mainly the employee’s suggestion of Jamuna Bank Limited.

W8 sumerosor has also provided me a guideline.

1.4 Methodology of the report:

" mavz used both primary and secondary method to collect the relevant information. 1
nave collected information from the intemet, the annual report of Jamuna Bank Limited
= 250 Tom marketing related books. The employees of Jamuna Bank Limited,

s sach Branch have also helped me.

LS Lammations:
T2 seemare s report 1 have faced a lot of difficulties. This Bank is not in a successful
s = case of advertising their products to the customers. Mainly they sell their
wcues ke Sawvings, Current, STD account; various Loans through Personal Selling or

Dwemce Markeung. As a financial organization, a bank has some restrictions to serve all

e m=m 2amm of the bank to the general people.
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OVERVIEW OF JAMUNA BANK LIMITED

'} \Jamuna Bank Limited
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successiully Use of Marketing Technigques in Promotion of Jamuna Bank Limited

2. Overview of Jamuna Bank Limited

~wmenz Bank Limited 1s a banking company registered under the company act; 1994 It

ss« s=mad 1ts operational activities from 3™ June, 2001

T2 secome a leading banking institution and to play a pivotal role in the development of
S country. the Jamuna Bank limited has been doing its activities. Its corporate slogan is
"% our Partner for Growth”. The sponsors of Jamuna Bank Limited are highly leading
==eoreneurs of the country having stakes in different segments of the national economy.
Thew are renowned industrialists and businessmen having wide business reputation both

» mome and abroad. This bank is managed by highly professional people.

‘zmuna Bank Limited has established relationship with most leading international banks
= 107 countries through 715 correspondents to cover all important financial centers of
e world. The bank endeavors to increase its network of correspondent relationship with
—or= overseas banks, financial institutions to cater to the needs of customers globally.
Trzwong arrangements with overseas exchange houses have already been established for
—===z in home remittance through banking channel. Efforts are underway to expand

somespondent  relationship further to facilitate the bank’s growing foreign trade

Samsacnons

‘zmunz Bank’s banking practice 1s based on a network of relationship with its employees,
swsmomers. suppliers, business associates, shareholders regulatory authorities and the
som=unity. The bank’s corporate social responsibility is about addressing the needs of

2’ e szkeholders in a way that advances its business and makes a positive and

mes=c-ul involvement to the society.
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successiully Use of Marketing Techniques in Promotion of Jamuna Bank Limited

21 Bank management:

Samws zre exposed to a number of risks of different types in banking. Credit risk, Market
==u_ Operatonal Risk and reputation risk are important. In these days, the risks are added
=2y laundering coupled with terrorist financing. Bangladesh bank has emphasized on
manzzing these risks and issued respective guidelines to be followed by banks operating

= Te country

22 Profile of Malibagh Branch, JBL:
Dwmngz my intemnship period,] have worked in Jamuna Bank Ltd, Malibagh Branch. It has
spened in 25" June, 2009 though this bank is newly opened but it is working in an
=Foent way. There are some corporate clients who always do their transaction in this
Bengal Paint, Madina Dyeing, Anchor Dyeing & Accessories, Pack stone, Galaxy
Thread & Accessories are those corporate clients. Sometimes they try to bring some
wmer corporate clients because in this bank they get the best service for their business

==zaction. In this way they are performing a good job for advertising the bank.

The branch has three departments:
» General Banking Department
» Loans and advance Department

» Foreign Exchange Department

The General Banking Department deals with the functions of the Accounts management,
Cash deposits and withdrawal, Local transmittal and Clearing.

The Loans and advance Department is responsible for the functions of assessment,
srocessing, monitoring and recovery of the loans and advances.

The Foreign Exchange Department carries out the functions of export and import finance

and foreign remittance.
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ADVERTISING FORMULAS THROUGH DIFFERENT
DEPARTMENTS IN JBL

) Jamuna Bank Limited

your pariner for growth
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Successfully Use of Marketing Technigues in Promotion of Jamuna Bank Limited

3 Advertising Formulas through different departments in JBL

4= organization is like complex machinery consisting of different parts. Different
“mmcnonal divisions and departments are the different parts of this organizational
machinery. Therefore, to make an organization a success, the divisions and departments
=—ust work accordingly In Jamuna Bank Limited, all the divisions and departments are

= osely tied with one another.

¢ Sales division makes sales forecast, identifies market’s potential opportunity and
sends it to the technical division for doing the plan for new coverage area. There
1s a sales team in this bank, these people go to the customers and tell about the

benefits of their bank account.

¢ If the sales and marketing team feces any problems and suggestions regarding the
products and their selling procedure they in form to the General Banking
Division.

¢ Account division is related with all the divisions for fund allocation and fund
management of all shorts and giving salary to all the employees of the bank. After

the daily transaction period, they go to cash department and follow up the whole

day transaction.

¢ General Banking division provides the foundation of banker-customer
relationship. This is an era of keen competition among Banks. It is most important
and preliminary work of a bank. The regular service given to customers such as
Depostting or drawing money, selling of instruments to them for remittance put-
pose collection of instruments, providing other subsidiary services to keep

customer.

s« The Bank is being managed and operated by a group of highly educated and
professional team with diversified experience in finance and banking The
Management team is headed and led by Moin Uddin Ahmed who has been
working as Managing Director and Raisul Isiam, SVP. The Management of the
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Successtully Use of Marketing Techniques in Promotion of Jamuna Bank Limited

bank constantly focuses on understanding and anticipating customer’s needs

alwavs.

* In Foreign Exchange Department, the foreign traders refer to the trade between
the different sovereign nations of countries. Foreign trade mainly categorizes into
export trade and import trade. For development of the economy in a country
foreign trade is important. Financial institutions like Bank can help the foreign

trade of a country through financial accommodation to the foreign trade.

The all departments work together that’s why Jamuna Bank Ltd does not face so many
= Hculties. The customers also get a better service from this bank. For all the
Zepartments the performance of the Jamuna Bank Limited as a whole is said to be quite

s=rdard.

The transaction hour of the bank is 10 a.m to 4 p.m from Sunday to Thursday. But after
he transaction period all the employees stay until 6 p.m. for doing their internal banking
20s. This Bank offers different types of corporate and personal banking services
=wolving all segments of the society within the purview of rules and regulations laid

2awn by the central bank and other regulatory authorities.
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Successfully Use of Marketing Techniques in Promotion of Jamuna Bank Limited

3.1 Working process through Online Banking

= 2!l over the country, Banking Business has become competitive in respect of line of
~rwoducts and quality of services. The Banks are operating in a race to give the prompt
services and technology for satisfying customer’s need better than one another. In case of
‘smuna Bank Limited, they have adopted the latest technology in operation and that
s=mosphere which bring the development. Being aware of these facts they are ready to
~~owide world class banking facilities and services supported by technology to the
customers. That’s why the customers always remain satisfied. As an Online Banking
Sofware, Switching Software, Servers, ATM, Data Storage System and other hardware
=25 bank uses Flora Bank. The customers of this bank are in apposition avail of world
z'zss banking services locally at a reasonable cost through fully automated on line

manking system.

The main features of Jamuna Bank Limited are given below:

% Centralized Database

» Internet Banking Interface

+» Real time any branch banking
** ATM interface

¢ Corporate MIS facility

Delivery channels of Jamuna Bank Limited online banking are:
% Branch Network

< ATM Network

+» Point of Sales Network

< Tele-Banking Network
+» SMS Banking Network
¢ Internet Banking Network
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USING OF PROMOTIONAL TOOLS IN JAMUNA BANK
LTD.

Jamuna Bank Lllrmted
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Successfully Use of Marketing Techniques in Promotion of Jamuna Bank Limited

4 Using of Promotional Tools in Jamuna Bank Ltd.

4]

arder 1o sell goods and services or promote an idea, Promotion acts as the coordinator
« 2! seller initiated efforts to set up channels of information and persuasion. The basic
we's used to accomplish an organization’s communication objectives are often refereed

*= 2s the Promotional mix.

There are mainly four parts of Promotional Mix.

= Advertising
= Sales Promotion
* Publicity

= Personal Selling

But besides them we can recognize extra two tools Direct Marketing and Interactive
Marketing as the major promotional mix elements. How the Jamuna Bank Limited are

zoimng to use the promotional tools through it’s different activities are given below:

Jamuna Bank Limited does not use all the tools of promotional tools. This bank

only uses direct marketing and personal selling as their advertising procedure.

o Inthe TV news, Jamuna Bank sponsors for reminding the customers.

e They believe on a variety of promotional elements to progress their products and

services through intermediaries directly to the customers.

o They think that Personal Selling is effective in creating brand image, conveying

information, creating awareness and can generate a behavioral response.

e As we know that Direct Marketing is in itself a form of Advertising. Trough mail,

print, or TV adds they make a direct response with the customers.
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Successfully Use of Marketing Techniques in Promotion of Jamuna Bank Limited

In the news papers, Jamuna Bank gives ads for their social marketing activities.

Like. AIDS, Drug Addiction, to help poor children, to save the ACID victim etc.

For transferring money from outside of the country there are several systems .But
the fastest system is Money laundering. By this system the customers can get
money quickly using pin number through telephone. In all the branches of Jamuna
Bank Limited, there i1s a Bill board in which it is written that “Money

Laundering in easy way”.
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PRODUCTS OF JAMUNA BANK LIMITED

Y Jamuna Bank Limited

your poringt for growtn
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Successfully Use of Marketing Techniques in Promotion of Jamuna Bank Limited

5. Products of Jamuna Bank Limited

45 2 commercial bank, this Jamuna Bank also gathers funds from depositors and inter-
==~k markets and invests them principally in both personal and commercial loans. This is
—portant because this 1s the eamning unit of the bank. Banks are accepting deposits from
e depositors in condition of providing interest to them as well as safe keeping their
nzerest. Now the question may gradually arise how the bank will provide interest to the
~sents and the simple answer is — advance. Why the bank provides advances to the
SoTowers —

a. To eam interest from the borrowers and give the depositors interest back

b. To accelerate economic development by providing different industrial as well as

Agricultural advances.

c. To create employment by providing industrial loans

d. To pay the employees as well as meeting the interest groups

Two products are available in this bank to provide the facilities to the customers.

» Deposit Products
> Loan Products

2.1 Deposit Products:

Under deposit products the customers can maintain different types accounts such as:
Current Account, Savings Account, STD, FDR and Foreign Currency Account. But

the others are considered as deposit schemes.
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Successfully Use of Marketing Techniques in Promotion of Jamuna Bank Limited

AN Schemes:

Monthly Savings Scheme
Lakhpati Deposit Scheme
Millionaire Deposit Scheme
Money Multiplier

Monthly Benefit Scheme
Corepati Deposit scheme
Double Growth Deposit Scheme
Tripple Growth deposit Scheme
Rural Deposit scheme
Education Savings Scheme

Deposit Scheme

Monthly Savings Scheme (MSS)

Savings 1s the best friend in everybody’s life. Small savings can build up a successful

suture. In case of emergencies this savings can help in a major way. Jamuna Bank Ltd has

mtroduced Monthly Savings Scheme (MSS) that allows one to save on a monthly basis

znd get a handsome return upon maturity. If anyone wants to bwild up a significant

savings to carry out one’s cherished dream, Mss is the best way of JBL. This MSS s
tnown to DPS in other banks.
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Swccesstully Use of Marketing Techniques in Promotion of Jamuna Bank Limited

AdwerTising Analysis:

W men thev first introduced this new scheme, the customers have known about it from

= =z 3nd by personal selling.

Target Group:

For MSS| the main target customers are the housewife and the lower income group
s=oo's During my intemship period, I have seen that the people of Malibagh, Bonosree,
Wiozbazar. and Rampura they mainly come to deposit their money. The women and men
w20 are working in garments beside the bank, they also come to save money from their

=omthiv income.

The rate sheet 1s given to all the customers.

[ [

Tenor Installment Payable Amount
3Years 500 20570

1000 41145

1500 61720 |

2000 82300 |
S Years 500 37955

1000 75915

1500 113875

2000 151835

The Government takes 10% from the payable interest. The customers have to deposit the
mstallment in every month. If anyone fails to deposit then she or he has to given 50 tk

z7er the month.
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Seccesstully Use of Marketing Techniques in Promotion of Jamuna Bank Limited

Se—azze Deposit Scheme

= wur country. marriage of children especially girl is a great headache for the parents.
Wrmace of children involves expense of considerable amount. Sensible parents make
w5~ “or gradual building of fund as per their capacity. Parents get relief and can have
pesce of mind if they can arrange the necessary fund for marriage of their children, no
marmer whether they survive or not till the marriage occasion. It can be a great help to the
parenss 1f there is any scope of deposit of a reserved amount as per their financial

SEOSCTTY

= tus case, Jamuna Bank Limited has introduced Marriage Deposit Scheme, which
»Fers the customers an opportunity to build up their cherished fund by monthly deposit

»* small amount at their affordable capacity.

Advertising Analysis:

The parents can know about this scheme from the bank. They can collect a rate sheet of
—zmage deposit scheme . The employees sometimes go personally to the known people

and tell them about the facilities of this scheme.

Target Group:

For this scheme the target group is the young girl’s and boys. In maximum time I have
seen that the parents who have the girl’s they are always anxious about their child’s
marriage. So when they come to the bank and know about the facilities of this scheme,

thev feel secure for future time.
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The rate sheet is:

Tenor Installment Payable Amount
84375

5.5 Years 1000
1500 126565
2000 168755
2500 210945

7.5 Years 1000 127090
1500 190640
2000 254190
2500 317735

Lakhpoti Deposit Scheme

In Bangladesh most of the people want to become lakhpoti. Especially the lower and
lower middle class income group they wish to do it. Like every process, this procedure
should have a right plan. Keeping the thinking in mind JBL has introduced “Lakhopati
Scheme” which has flexibility in report of maturity and monthly installment as per

zffordable capacity.
Advertising Analysis:

The middle class people are interested to deposit this scheme. Because if they deposit
only 2435 tk as an installment for 3 yrs. Then they will get One Lakh taka It’s a huge
pleasure for a customer if he can properly maintain this scheme. For 5 yrs it will have to

deposit only 1315 taka.
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Millionaire Deposit Scheme

1115 a dream for many small savers to become a Millionaire. The word ‘Millionaire’ is
reallv exciting. This dream can be a reality if anyone has a designed plan and strong
purpose. Jamuna Bank has introduced ‘Millionaire Deposit Scheme' which has
flexibility 1n respect of period and monthly deposit as per one’s affordable capacity for

zwving a sum of Tk 1 million 1.e. Tk 10(ten) lac at a time.

Advertising Analysis:

The customers can know about the scheme from online advertisement. There is no any
hillboard, poster, TV advertisement. The people who always use the intemet they can

easily visit the Jamuna Bank’s web site and can informed about the all schemes.

Kotipati Deposit Scheme

It 1s feasible for high income group who have strong determination and savings habit. If
anyone decides and plans to save money from his regular income, he can own Tk1.00
crore easily by making a planned savings. In this regard, JBL has introduced “Kotipati”
Deposit Scheme” offering the savings plan . Anyone can take advantage of the “Ketipati
Deposit Scheme” from JBL and plan for golden future accordingly.

Advertising analysis:

[ have already said it before that the officers sometimes go for marketing and advertise
their products. In this case, they try to convience the people. But the employees of this
bank have informed me that this scheme is not so much popular. Mainly the Mss is so

much popular.
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Successfully Use of Marketing Techniques in Promotion of Jamuna Bank Limited

fducation Savings Scheme

Zzucauon is a basic need of every citizen. Every parent wants to impart proper education

» therr children. As yet, there is no arrangement of free education to the citizens from the
sovernment level. So that there should be pre-arrangement of fund to ensure higher
=cucation for the children. Today's higher education is becoming expired day by day.
Pzrents can get relief and can have peace of mind if they can arrange the necessary fund

“or higher education of their children.

Considering this matter, JBL has introduced ‘Education Savings Scheme' which offers
ane an opportunity to build up his cherished fund by monthly deposit of small amount at
zffordable capacity deposit to meet the educational expenses. Under this Scheme the

customers have the different attractive options to avail the future benefit.

Advertising Analysis:

Jamuna Bank Limited has armranged some programs in colleges and universities. The
students can inform from those programmes and also from online. They can save their

money by depositing money.

Target Group

The students who are well educated but sometimes they can not manage their study

expenses for their financial cnisis. They can use this scheme for their better future life.

.At those programme they try to motivate the students about the savings money. As a

result the students do not go for other bad habits. It’s a success of the Bank.
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Demble Triple Growth Deposit Scheme

“or people who have cash flow at this moment and want to get it doubled/tripled quickly
2L has introduced Double/Triple Growth Deposit Scheme. Which offers anyone to
=zve double/triple money within 6(six) years and 9.5 (nine and a half) years respectively

==sulting a high rate of interest

Advertising Analysis:

For advertising this scheme, Jamuna Bank uses “Personal selling” as an element of the
Promotional Mix. Personal selling 1s a form of person to person communication in which
z seller tries to assist prospective buyers to purchase the company’s product or service on
zn 1dea. Mainly it 1s the direct contact between buyer and seller. In this bank, sometimes

the junior level officers go for marketing and try to capture the customers.
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* 7 Loan Products:

_ending 1s the core function of commercial bank. For a bank, good loans or credits or
s3vances are most profitable assets. The largest portion of operating income is derived
Fom lending. A commercial bank usually wins over its competitors only on the quality
and quantity of lending. It 1s therefore, indispensable for a bank to have a well thought

~ohcy for executing 1ts lending operation.

General loan facility includes the letter of credit, Bank Guarantee, Cash Credit, SOD,
Lease Finance, Export Finance, LDBP, and House Building Loan. The others are:

SME Credit Scheme:

* Double Loan

*  Festival Credit

»  Shop/Business office renovation loan
* Joan for women entrepreneur

=  Working capital

= Flexible working loan

= Loan for purchase of possession right for shop/Business

Personal Selling is used most preferably in case of Jamuna Bank Ltd to sell the products
of it, because they do not yet make any attractive advertisement to promote their

products. I am informed that this is the best way for them to advertise their Bank.

Jamuna Bank Limited gives the Capital Machinery Loan. Business 1s a running
process.For its maintenance there is always need of machinery. The customers can know
about the loan from online or through the SME service centers. For any kind of business

purpose this loan is given if they have two years experience. The loan receiver must have
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o be 20-60 years. They will have to be capable to pay the loan amount from their

SUSINess.

Personal Loan for Women

Jamuna Bank limited always tries to help the poor women or women entrepreneurs who
want to do something for their safety. This product 1s designed specially for the working
women and housewives. Housewives with reasonable income of the spouses are also
eligible to avail this loan. The loan can be availed for the purchase of domestic device,
house renovation etc. Our sales team goes to some villages and they talk with the women

who are capable to earn money.
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Loan Sanction’s Advertisement of Jamuna Bank Ltd.

This 1s the survival unit of the bank because until and unless the success of this section
the survival i1s a question to every bank. If this section is not properly working, the bank

itself may become bankrupt.

For opening a Letter of Credit (L/C), in intemational environment, buyers and sellers
are often unknown to each other. So seller always seeks guarantee for the payment for his
goods exported. Here is the roll bank. The Bank gives export guarantee that it will pay for
the goods on behalf of the buyer This guarantee is called Letter of Credit. Thus the

contract between importer and exporter is given a legal shape by the banker by its ‘Letter
of Credit’.

In this case Jamuna Bank works as a party of importer or Exporter, Importer, The Seller
who applies for opening an L/C. The issuing bank, It is the bank which opens/issues a
L/C on behalf of the importer. Confirming bank, It i1s the bank, which adds its
confirmation to the credit and it, is done at the request of issuing bank. Confirming bank

may or may not be advising bank.

Advising / Notifying Bank is the bank through which the L/C 1s advised to the exporters.
This bank is actually situated in exporter’s country. It may also assume the role of
confirming and / or negotiating bank depending upon the condition of the credit.
Negotiating Bank is the bank, which negotiates the bill and pays the amount of the
beneficiary. The advising bank and the negotiating bank may or may not be the same.
Sometimes it can also be confirming bank. Paying / Accepting Bank is the bank on which
the bill will be drawn (as per condition of the credit). Usually it is the issuing bank.
Reimbursing bank is the bank, which would reimburse the negotiating bank after getting

payment — instructions from issuing bank
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Electronic Products:

* Real time on line any branch banking
* Debit Card

* Credit Card

* 24 hours ATM

= SMS banking

* Telephone Banking

* Internet banking

Credit Card:

Jamuna Bank does not give the credit card to all types of customers. The only corporate
shents can get this opportunity of Credit card. The credit is the property of the bank at all
nmes. This card of JBL is not transferable. If anyone has to take it then they have to do
—=nsaction here for six months. They have to deposit in huge amount. This card is issued
w0 a card holder to avail services or to purchase on credit or to draw cash by properly
oresenting the same at the notified member banks. For applying for the card the client has
o have trade license, tin certificate, voter ID, salary certificate, business card and

ncoming supporting papers. The more information is given in the online.

Debit Card:

When the customers come 1o open an account they are nformed that they will get a Debit
card which is used to withdraw money at any time. The booths are available in every
branches of JBL. These are opened for all the days in a week. A customer can withdraw
money up to 50,000 in a day. When the accounts are opened then the employees send
requisition to the Head office. Only the Head office has the right to issue the Debit cards.

For this benefit the customers are interested to do transaction here.
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Retail Credit products:

Any purchase lifestyle loan
Doctors loan

Car loan

Study Loan

Household durable loan

* Marriage loan

= Travel loan

* JBL Debit & Credit Card
= Loan against salary

Car Loan:

This 1s given to accelerate the transport facility national wide It’s interest rate 1s 16.00%
It is give to equal monthly instaliment Others conditions are almost same as the
industrial loan. The customers can easily know about this loan facility from the online.

There is some advertisement against this loan.

House Building Loan:

This loan 1s given for the construction of dwelling house. At a monthly nstaliment, this
loan 1s given at 13% interest rate. But in this bank, this type of loan is not given in a

frequent moment.

Agricultural Loan:

It 1s given from the branch wise of Jamuna bank Limited. The interest rate i1s 12.00-
13.00%. The poor farmers can get this loan so the outside of Dhaka city, wherever the
branches of Jamuna Bank Ltd are located the branch people try to motivate to take this

loan. Because in the rural area, every where it 1s not available of TV and the intemet.
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PROMOTION OF JAMUNA BANK LTD. THROUGH
SOCIAL ACTIVITIES

) Jamuna Bank Limited

your partner for grawih

-—  S—
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6. Promotion of Jamuna Bank Ltd. through Social Activities

As a social responsibility, Jamuna Bank Limited has arranged some programmes .So that
the people can have their mind that name of Jamuna Bank Limited. They have donated to
the S.S.C passing students. The amount was 42,000 tk. For blood donation programme,
they expend 54,830 tk. This Bank has also helped the patients. For treatment purpose
they used 2, 25,000 tk. The poor students can also get some facility, as the Haraganga
College students got 21,000 tk. By doing these kinds of programmes, Jamuna Bank has

reminded the people to come and join with them.

Relief Distribution by Jamuna Bank Foundation

3% 20O
NSRS T @rer

WS sSoon

Jamuna Bank Foundation was distributed relief material among the strom Aila affected
people. Chairman of the Board of Directors of Jamuna Bank Limited, Chairman of the

Jamuna Bank Foundation were present at this occasion.

Donation to Chief Advisor's Relief Fund & Relief Distribution
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Al Haj Nur Mohammed, Chairman of the Board of Directors of Jamuna Bank Limited
nanded over a Pay order of Tk. 50.00 lacs to the Chief Advisor recently as donation to

CA's Releif Fund on behalf of the Jamuna Bank Limited for helping the flood affected

neople.

Blood Donation Program and free eye camp

T Wytes fhen

S

Al Haj Nur Mohammed, Chairman Board of Directors inaugurating the blood donation

program at Rajshahi .This bank tries to recall to the people of the bank through blood

donation programme.

Customer Night- 2007 & 2009
I hrmz-.«;.:%

Jamuna Bank Limited always arrange a party for the valuable customers in every year .In
that progarmme thev give this award which is called “Business excellence award”. So

the clients become more interested to do more transaction with this bank.
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Scholarship Programme

Jamuna bank limited helps the poor children with some money. The poor children who
have got GP.A 5.00, they are presented by this bank. In every year this bank are going to
arrange these types of programmes. For that programme the students are influenced to

study more, besides this JBL tries to remind people of their bank.
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RECOMMENDATION & CONCLUSION

A ) Jamuna Bank Limited

your partner for growth
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6. Recommendation

The following factors are recommended to this report to improve customer’s

perception about the advertisement of Jamuna Bank Limited. Though JBL is more

popular to the customers for their better services but they have to expand it. It i1s therefore

imperative to get to the customers to know their impression on the services of this

important communication medium. Such as:

The Bank can get huge popularity to the people by using different advertisement

tool to its customer.

The Bank should give more emphasize on their marketing efforts and try to

increase their sales force.

Authonty should give emphasize on a system which 1s enriched with isolated

billboards. Biliboards can capture more people at a time.

On the basis of the products and services category all advertisements of JBL

should be placed whether in commercial areas and highways and shopping places.

The theme of the advertisement of JBL should be changed time to time with

containing the same message.

Content should be in that way like people could understand the meaning at a

slance.

JBL can give sponsorship to the cricket tournament, football tournament and

others games.
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People visit in the musical programmes for refreshment, so JBL can sponsor to

these types of programe for attracting to the customers.

They should focus on TV and radio advertisement. All over the people of the
country are involved with the TV. Now a day, Radio Today, Radio Furti these are
popular to the people .If JIBL try to capture the customer they can easily solve the
problem.

In all the newspapers, Jamuna Bank Limited has to give their advertisement. If
they introduce any new scheme, new loan then they have to inform it through

daily newspapers.

The Bank should have to expand its branches through out the country. Then the

customers can easily do their transaction through Online Banking

In different occasions like: Pohela Baishkh, Happy New Year, Mother’s
independent day, Victory Day they can arrange some extra ordinary programme

for the customers who have accounts or who are maintaining different schemes.

In those occasions they already give different items (flower, chocolate) to the
valued customers. But they have to give some general customers so that they

expose to other people
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7. Conclusion

It 1s a great pleasure for me to have practical exposure to Jamuna Bank Limited,
Malibagh Branch. At present Jamuna Bank Limited is one of the developing banks in
Bangladesh. Because of it’s services the bank has already achieved immense popularity
To let people know about the company, every company uses different types of
promotional tools. Though Personal Selling is used in a wide range but besides this JBL
must have to use other tools to advertise their bank’s products and services. Such
Billboard is one of the most popular using promotional tools to the company. As it is
cheap and mostly seen in an open place, most of the company likes to use this tool
because of its wide repeated exposure. Jamuna Bank Limited 1s not different from others.
They also use billboard advertisement to let their people know about their products,

services, features etc. But there are shortages of its advertisement.

A research has done on the customer’s perception about the advertisement of Jamuna
Bank Limited. Different people gave different opinion about the advertisement of Jamuna
Bank Limited. From the survey I have informed that they want to see more advertisement
through the billboard which should placed 1n signals, the size of the billboard should be
regular and the color should be sober so that the customers become atiract towards
billboard. Though highway is the best place for billboard but most of the respondents
aren’t aware of it. Customer is the king of any company so before taking any decision in
case of advertising should identify what types of ads the customers really want from
them. Most of the customers are aware of TV advertisement, newspaper advertisements.
Advertising is a crucial role for the customer to recall the brand name repeatedly. The
more advertisements will be presented in front of the customers the more they will focus
to Jamuna Bank Limited. 1 hope that JBL will be able to spread their business with

increasing various schemes & other utility services.
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MOBILE NUMBER
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01713-030683, 01915-478993
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01714-166895,01716-357276

01714-166896,01818-227771
01730-090072,01817-730746

01714-166915,01819-625513,01713-329224

0171 3-329326,01673-995026
01730-084064,01711-072074
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01730-090080,01819-642621
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01552-345703
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IONTHLY SAVINGS SCHEME

MAR?IAGE DEPOSIT SCHEME

ENOR |INSTALLMENT|PAYABLE AMOUNT TENOR  |INSTALLMENT|PAYABLE AMOUNT
F 500 20570 1000 84375
1000 41145 1500 126565|
1500 61720 2000 168755
RS 2000 82300 5.5YRS 2500 210945
3000 123450 1000 127090
NN . .01 ) I 205760 oAs00p 190640
10000 411520 2000 254190
7. 5YRS 2500 317735
500 37955 1000 207870
N 1000 ~ 75915 1500 311810
__ 1500 113875 2000 415750
‘RS 2000 151835 10.5YRS 2500 519690
| 3000 227760 1000 260410
5000 379600 1500 390620
10000 759205 2000 520830
12YRS 2500 651040
500 99535 _1000 387050
1000 199075 1500 580580
1500 298615 2000 774110
YRS 2000 398155 15YRS 2500 967640
3000 507235 1000 557860
_ 5000 Q95400 1500 836790
10000 1990800 2000 1115720
18YRS 2500 1394650
LAKHPATI DEPOSIT SCHEME
SNOR [INSTALLMENT |PAYABLE AMOUNT MONTHLY BENEFIT SCHEME
RS 2435 1LAC TENOR  |DEPOSIT MONTHLY PROFIT
RS 1735 1LAC B6MONTHS 1 LAC 765/-
RS 1315 1LAC 1YR L LAC 785/-

MILLIONAIRE DEPOSIT SCHEME

INOR |[INSTALLMENT |PAYABLE AMOUNT EDUCATION SAVINGS SCHEME
RS 24305 10 LAC TENOR  [DEPOSIT MONTHLY PROFIT
RS 17370 10 LAC 1000 57220
RS 13225 10 LAC 1500 85830
S 10480 10LAC | 2000 114445
f: 8510 10 LAC S £500] 145055
RS 5085 10 LAC 1000 95000
YRS 3775 10 LAC 1500 142505
RS 2530 10 LAC 2000 19010
6YRS 2500 237510
KOTIPATI DEPOSIT SCHEME 500 70695
NOR [INSTALLMENT[PAYABLE AMOUNT 1000 141400
RS 244845]1 CRORE 1500 212100
RS 175290]1 CRORE 8YRS 2000 282800
RS 1336351 CRORE 2600 353505
RS 105935/1 CRORE 500 131115
RS 86220[1 CRORE 1000 262240
‘RS 51680|1 CRORE 1500 393360
RS 38540[1 CRORE 2000 524480
RS 250 ° CRORE 12YRS | 2500 555605
RS “EIW T CRORC

RS 1A%




TERMS AND CON

| =27« means the Jamunz Sz~ _~
F=
| ~2rd means valid JBL CTre2

=z and/or to purchase ¢~ :
t'“g the same at the notifiez *
I« ' Three types:- i) Classic Tz

po=- Establishment” means == =~
[~z Bank Lid., Janata Bar~
we Trust Bank Ltd. or any ginc
»= work or have entered intc 22
w oresentation.

w.rzie Member" means the -
L 2-aon form. which has bee-
.~z2r whose instruction the Cz+z =
©--=lasthe case may beanc s_:-
& = bills of such Cardholderiz == =

Jamuna Bank

CreditCard

ApplicationjEorm

w2 zer’ means an individua: =
“2 wno use the Card has been
~oorzte Member as the case mz

“Zrzdit” is the property of the B2~ = & o
Z-2dit card is non-transferable

=20t of the Card, the Cardhaoi2e- ¢
Lr=dit” in the space provided fo-
ation form for "Credit" Me~
=r2len/ misplaced, corporate 1!z~
z=verally liable for all charges ~z_ =2

Sank reserves the right to
i=older, if found at a later da*
worate Member and/or the Czrz-z =
sard.

% Corporate Member andior Zz
rerning the up-lo-date financ
© upon by the Bank. If the ¢z
s own discretion may refuss -
with.
. termination of Membersn ¢
>ard shall be returned to the &
»3 from the date of receip? ¢ ~
‘thstanding such terminztz- ©
Inolder shall jointly andior = :
¢ arising out of and in conne:
reriod from its/their issue rers

Bank reserves the right 1o "2-=
ation and can refuse the sa~= «

Corporate Member ceases = 3 \Aerp

on or in the event of insolve 4.~ >

Aembership of all the Carcmz 2372 «

Jorporate Member on w-Iiz Enle ‘
- |

nolder{s). the Card(s) =2
Jamuna Bank Limited

loer and/or such Cargho o
his action the Corporale 1.'c
Personal Banking Division
House # 17, Road # 6, Dhanmondi R/A, Dhaka-1207

rally responsible. Corpora
ulis arising out of use of 1z !
orale Member but ti!f s_cn ¢t



